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Consumer preferences for the innovative curtains
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B ABSTRACT : An attempt has been made through this study to know about the consumer preference for
See end of the paper for the creativeinnovative curtainsin order to incorporating thelatest information regarding innovative curtains
authors’ affiliations by using computer technology. Twenty five innovative designed curtains were devel oped by incorporating
variousdesigning techniques/featuresusing Corel Draw. Among thetota of twenty fiveinnovative designed
ANITA RUHIL curtains, thefive designswere preferred by the experts. These designswere devel oped with the combinations
Department of Textile and of different designing techniques/featuresi.e. embroidery, patch work, shirring, Toran, cowl effect etc.
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